
SOCIAL MEDIA FOR 
THE A/E INDUSTRY



Or….To Tweet or Not to Tweet?



Understand the various types of social media
Learn the benefits of social networking
Understand tips and strategies to maximize 
potential for social networking.
Issues regarding Policies Privacy and 

Security

Objectives



What is Social Media exactly?



Tools 

Tool Example

Blog ArchNewsNow.com; 

Micro-Blog Twitter

Wikis Wikipedia, SharePoint

Media Sharing YouTube

Reviews/Recommendations Yelp

Social Networking Facebook, LinkedIn, Myspace



Sites

What does it mean to be

?



Sites

What exactly is a

And should I friend my teenager?





Sites



How is it being used?

Research and Business 
Development
Awareness Building
Individual Networking



Age of decision makers.
Privacy Concerns
Small Community – traditionally focused 
on direct contact.
Time investment

Why Not?



Strategy

Monitor and stay informed of social media in 
general, and social media in your industry.
Monitor your reputation online.
Establish policies, guidelines, and training.



Strategy

Create a ‘pilot’ program.
Assign a champion
Define your target
Culture change
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